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Enthusiasm for MyGS1 is another demonstration of how 
most people appreciate self-service – the opportunity to take 
charge of your own a!airs, and receive what you want, at a 
pace and in a time that suits. (Do we all have at least some 
“control freak” genes?).

As most members probably know, MyGS1 o!ers:

 
New Zealand at anytime; 

products and Global Location Numbers (GLNs);

numbers are entered (full members receive 10 free bar code 
graphics per year and can purchase any number more); and

card transactions gateway.

have made significant enhancements including a very 
important new service known as ProductVault™ - something 
that promises to make life much easier for many members, 

bar code graphics generation. 

ProductVault helps you create identification numbers 
from your allocated prefix range (and these numbers will 

information on each product (for example, its weight and 
dimensions) and on product hierarchies (for example, 
whether they are retail consumer units, inner packs or cases). 
ProductVault enables you to take a product number straight to 
the BarcodeGenerator for creation of the appropriate bar code. 

and pass them on to vendors, if they will be printing bar 
code labels, or to a graphic designer if bar codes are to be 
incorporated into your packaging artwork. ProductVault 
supports all your current Membership Prefixes (EANs, UPCs 
and Single Numbers), and it will also support a quick export 
function to take your data out into a format convenient for 
uploading into GS1net™ (for data synchronisation).

Members will find that one of the most beneficial aspects 
of ProductVault is the fact that all key data is hosted by GS1 
New Zealand – you do not risk losing key information for the 
identification of products (the kind of thing that, research has 
indicated, can often sit in a spreadsheet on Bob’s or Maryann’s 
computer and never get backed up!)       

and the rest is over to you! Please try out the new member 
service and if you have mislaid your sign in access codes, we 

login screen.

 

Dr Peter Stevens 

MyGS1 1.1 – more benefits for members 
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Bar Code Foundation Seminars

Wellington   

Christchurch  

Auckland  

GS1net™ Foundation Seminars

Wellington  

Christchurch  

Auckland  

contacting Pauline Prince on pauline.prince@gs1nz.org or 

Over recent months, GS1 New Zealand has run sector-

with good participation in general. 

sta! members had a busy week there in late July, calling on 

fact, the seminar was so popular that attendance had to be 

GS1 New Zealand members and others can hear 
two of the world’s leading thinkers on the future 
of supply chains, Jim Flannery and Sabine Ritter,  
at a forum in Auckland on 27 October. 

organisation representing the world’s largest consumer 

conference they will attend in Australia) will be hosted by 

“Collaboration – new ways of working together”. 

Date & time: 

Venue:  
 

Book seats:  
 

events@gs1nz.org 

Cost:  
 

SUPPLY CHAIN FORUM SEMINAR PROGRAMME

 
Mystery Creek near Hamilton, June.

 
in Auckland, July.

 

Napier to coincide with this event). 

held in Christchurch, August.  

New Zealand after her appointment as Chief 

the role previously held by Brenda Cutress, 
who served on the GS1 Board for many years.

Member of Parliament, during which time she held 
various high-level positions in the opposition National 
Party. She was at various times Chair of the Commerce 

Select Committee, Spokesperson for Education, 
Economic Development, State-Owned Enterprises, 

and Arts Culture and Heritage.

held management and analytical roles at the Ministry 

Images in Space Ltd
New Zealand’s favourite image provider

Are your product images making you money?

Take our free Image Audit to find out.

Call us on (09) 4784491 or email info@imagesinspace.co.nz to learn more.

 
will host two international experts on 

Jay Crowley, Senior Advisor for Patient Safety at 

unique identification of medical devices.

Ken Nobbs, Product Manager for Australia’s 
 

is driving the implementation a National Product 
Catalogue including medical devices.

Seminar details

Novotel, Ellerslie, Auckland

(incl. light refreshments)

Register:  Call 0800 10 23 56  
or email events@gs1nz.org

Healthcare Sector Seminar 
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earned particular acclaim for its boysenberry wines. 

been gold medal winners in the New Zealand 

Managing Director Steve Parkes expects to 

and more people come to appreciate the 

been a perception that fruit wine is not real 
wine,” he says. “But that is a barrier we have 
been breaking down … once wine drinkers 
actually try it and the taste the fruit, they 

Sentry Hill buys boysenberries from 
Nelson and kiwifruit from the Bay of 

is to become entirely self-su"cient in 

winery, in the Lepperton area, is named 
after the British army post established 

has since taken on a trainee winemaker, 
added winery sta! and expanded 
production substantially.

Convinced that fruit wines can be a great 
substitute for traditional grape wines,

 he will this month launch a wine-and-food guidebook 
in collaboration with Progressive Enterprises – there is 
a fruit wine to complement every red meat, chicken or 
fish meal! Mr Parkes says most are sweeter than grape 

dry riesling. 

and bottle cellar for at least another four,” says Mr 

harvesting and wine making: Boysenberries are 
picked in December-January, with kiwifruit and 

Mr Parkes and his eight-member team that is little 
di!erent from the demands of working the 

Mr Parkes is no stranger to the latter having 
previously been a New Plymouth-based 

his focus is on red and golden yellow liquids, 
not white, and on increasing their market 
presence mainly through Progressive’s 
supermarket chains. And of course, high 
quality labelling and accurate GS1 bar 
codes are critical elements in building and 
maintaining that presence.

Next year’s production plan of 100,000 

New Zealand wine drinkers, and also from 
Chinese and Japanese buyers with none of 
the traditional hesitation about fruit wine 
versus European-style grape wines. Sentry 

Wine making

www.sentryhillwinery.co.nz 

Verification is a way of determining whether a bar code will 
do exactly what is intended, ie scan first time, every time 
(within 1 second) and accurately convey its encoded data. 

code will perform to that standard on every scan, anywhere 
in the supply chain. 

Verification involves putting a bar code through a precision 
measuring instrument – a verifier – that takes consistent 
and repeatable measurements of the symbol and analyses 

physical dimensions of the bar code and location on the 
package or label; the symbology used; clarity in printing 
(especially the degree of contrast between bars or dots 
and background); and decodability (or how the bar code 
compares to a perfect version of the same thing). 

A bar code may not pass a verification test even though it 

di!erent types of scanners 
and they work in di!erent 

type used at point-of-sale 
in supermarkets is a fixed, 
omni-directional scanner 
that is designed to read bar 
codes as they are rapidly 
passed by (although some 
wiggling may also be 
needed to obtain the read).

Verification is relevant to all 
levels of packaging including retail units, packaging inners 
and display cartons, shippers, and pallets. Anyone with an 
interest in a bar code’s performance has a potential need for 
verification, including producers and packagers of goods, 

of the originator of the bar code (usually the brand owner 
of the product being bar coded) to ensure that it meets the 
quality requirements of the entire supply chain.        

GS1 New Zealand’s verification service is available to all members by calling 0800 10 23 56 or emailing  
verify@gs1nz.org. Full members have a right to 10 free verifications in each 12 month membership period.

they were in 2007.

Members who use the services indicate most satisfaction 

on a scale of 1-9 (1 = very poor, 9 = excellent).  Satisfaction 

implementation of the organisation’s consulting services 

GS1 New Zealand commissions the survey by an 
 

verification service or administration sta! for membership 

Members were asked if GS1 standards and solutions were 

“yes”, largely because of retailer or other buyer requirements 

More broadly, members who use GS1 services indicate a 

MyGS1 services available through the GS1 New Zealand 

of these services, those who are definitely see them as useful. 

Note: members can log in to MyGS1 at any time 
from the home page of www.gs1nz.org
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ENZA ready to lead 

Customers are requiring this and ENZA  
is getting ready to roll with New Zealand-
designed and -printed labels (and with  
the bar codes verified, of course, by GS1  
New Zealand). 

ENZA expects to apply GS1 DataBar to 
almost half a billion individual apples, supplied to around 40 food 

be sold mainly in supermarkets that have point-of-sale scanners 
capable of reading GS1 DataBar and of securing all the extra data 
available at the far end of supply chains that start in the orchards of 
Hawkes Bay, Nelson and Otago.

on each apple will show its country of origin, exporter, variety, PLU 
(Price Look-up) numbers and whether there is organic certification 
attached or not. Mr Park says most of the labels will be the so-called 
“airship” type that is big enough to carry the ENZA logo.

Gala the biggest selling varieties. Mr Park says ENZA sent its first 
shipments with GS1 DataBar to North America on a trial basis in 

going to Loblaw Companies, Canada’s biggest food distributor and 
supermarket chain.

Mr Park says ENZA has been gearing up for the next export season 
with the establishment of reliable label supply from New Zealand-
based printers who understand the importance of GS1 bar codes.

ENZA has been labelling each exported apple since the mid 1990s 
with stickers that show the ENZA logo, the apple variety, country of 
origin and a PLU number. 

GS1 DataBar is destined to increase e!ciency and 
productivity in retailing worldwide. It is only a matter 
of time – and GS1 New Zealand advises this country’s 
producers, marketers , printers and retailers to start 
thinking now about the costs and benefits to them.  In 
fact, the ongoing benefits are almost certain to far exceed 
initial costs.

The global implementation target for mass use of GS1 
DataBar at point-of-sale (“sunrise date”) has moved out to 
1 January 2014 but this form of bar code will increasingly 
appear on consumer items from now on. In New Zealand, 
apple exporters ENZA and The Heartland Group are the 
first to apply it, so meeting the requirements of their 
North American customers (see page 9). There is strong 
interest in the grocery sector as well, where huge potential 
benefits in fresh food retailing have been identified.

SCAN reports on the dawning of the GS1 DataBar era.

The basics

 

Dawn of the  
GS1 DataBar
era

or

traceability.

DataBar family.

 

Retailers 

 

implement.html

 
their scanners. 

after importation by MG Marketing, New Zealand’s largest 

cooperative for distribution and marketing.

MG Marketing says the small label with a GS1 DataBar encoded 

pack house where the fruit was held for export in controlled-

Zealand fruit bowl is usually less than one month during the 
import season from June-October.

of millions that would have been applied to fresh produce in 
the US that day.

nectarine in a bag with others and keyed in the relevant Price 
Look-up number to generate a price for the purchase. 

Coming to a fruit bowl near you …

GS1 DataBar  
Omni-directional

Mainly for small 
consumer goods  

GS1 DataBar  
Expanded Stacked

 
more data)

GS1 DataBar Stacked 
Omni-directional 

Mainly for fresh produce and 
small consumer product 

GS1 DataBar  
Expanded

 
more data)

Continues over page.
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excellence in printing. 

At this year’s Pride in Print Awards, 
three design students tutored and 
supported by GS1 New Zealand earned 
“Highly Commended” citations for their 

getters in the annual GS1-sponsored competition among NatColl 
students for innovative packaging design that incorporates bar 
codes. GS1 entered the top three in Pride in Print.

Stewart. Pride in Print is the annual awards programme that 
recognises and promotes excellence in the New Zealand 
printing industry.

1. Headphones package - Elio Freeman , Auckland 
2. CD Cover - Damian Foster , Wellington 
3. Book Cover - Amy Stewart, Wellington

the youth market!

codes a special place in funky package design that is 

without abundant digital communications 
in the form of laptops, cellphones, iPods 
and more.

bar code lines and numbers have been 
integrated into a series of images that 
help entice youth onto www.skof.co.nz. 
Gri"n’s have created the website, and 
a user-generated campaign entitled 

generation C and as a promotion for the new 
snack food range.

with young people and to also relaunch into this market some 
old favourite products like Munchos and Cheese Balls,” says Nicola 

Generation C are particularly attuned to package design 
and they know what bar codes are, Nicola 

determined to look afresh 
at every element of 

(which is part of the 

of snack foods). 
“Obviously we 
needed to have bar codes but we 
asked ourselves, ‘can they be made a 
bit cooler and more fun?’.”

identifying and presenting the food inside. 
And market research suggests that “involvement” 

is something with particular appeal to members of 
generation C (as evident from the willingness of many to post 
their displays of talent that is definitely “borderline” on  
www.skof.co.nz)

 

and scannable.

Bar codes to                at!

Since 1989 Rapid Labels has represented Zebra in New Zealand. Back then 
we were called Allmark Industries. To celebrate the 20 year milestone 
we’re handing out some pretty fancy wine. Every Zebra label printer, 
installed in the 1990’s, and still in commercial operation - is a winner. 
And we don’t care if we sold it or not - it just has to be from the 90’s 
and still working.

To receive a FREE bottle of Peregrine 2007 Pinot Noir – call David 

Millington on 027 498 0421. 

One bottle per printer, free with no strings attached!

Peregrine 2007 Pinot Noir won a Gold Medal at the 2009 International 

Wine Challenge (IWC) in London. This is a beautifully crafted example  

of our world-renowned cool-climate Central Otago Pinot Noir.

Zebra branded 

label printers 

only. Installed in 

the 1990’s or 

earlier. One bottle 

per printer – 

providing it is  

in commercial 

operation.

Nationwide  

New Zealand. 

Offer expires 

10.12.09

 

Peregrine 

2007 Pinot 

Noir, retail 

value $39.

Auckland & South Island  David Millington  027 498 0421 
Waikato/BOP/Hawkes Bay  Brent Craven  027 602 7666
Wellington/Wairarapa/Manawatu  Julie Naylor  027 482 3399

1

2

3

be caught out.

Producers/ Manufacturers

supply stage.

Designers/Printers

programme menus etc.

looks better.
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of having multiple or faulty bar codes on product (or no bar 
codes at all), and of having inaccurate master data in their 

themselves to proper use of the GS1 System for product 
identification and bar coding, and they have asked suppliers 
for the same commitment.

quality, and automatic capture practices, in rural retailing late 

quality issues that disadvantage customers, and cause 
ine"ciency for retailers and suppliers.

new products, promotional packages and newly packaged 
products for both retail and trade unit items with the 
appropriate GS1 bar code printed on them, in accordance 

and Elders said in an open letter to suppliers. Each of the 
companies has had follow-up communication with suppliers, 
and made particular requests of them.

GS1 New Zealand held workshops for suppliers on the GS1 
System and bar coding in Auckland, Hamilton, Christchurch 

retailers say they are looking for further recognition of the 
issues by much of the supplier community.

much as any other sector.

confusion over prices or other product information, and no 
time is lost while numbers are manually keyed. 

pricing, as can misalignment between prices displayed on 
products and those recorded in the master data system.

codes are the basis of more accurate and timely inventory 
control. Automatic capture of data on sales makes it easier 
to track the movement of products, to re-order when 
needed and to strengthen other management systems.  

re-ordering obviously helps to keep shelves stocked, 
leading to customer satisfaction and improved sales. 

consistent use of accurate product identifiers will create 
a platform for the later adoption of other elements of the 
GS1 System including global standards for e-commerce and 
data synchronisation.

processing, and for invoicing and payments in the near term. 

asked to begin providing all relevant product data in a new 
template over the coming months.

Some suppliers, at least, need no convincing on the advantages 
of using high quality GS1 bar codes in the rural supply chain. 

irrigation equipment, tanks, valves and other plumbing items, 
and has this year adopted a practise of applying bar code labels 
to every item of product. “Bar coding is everywhere in society 
and we can all see how it makes life easier,” says Andrew Linehan, 

ordering, and that means we can do more business.”

labels that can be printed with a bar code and applied to oil-
coated galvanised fittings. Mr Linehan says the company is 

plans to introduce scanning of GS1 bar codes in its own 

distribution centres, in Christchurch and on Auckland’s North 
Shore, for more e"cient stock control.

Euro Corporation, a supplier of fencing materials, nails and 
other fasteners, has also stepped up its application of bar 

on all products that can be scanned at point-of-sale, and it is 
only a matter of deciding to do it now or later,” says Dave Hunt, 

Many of Euro Corp’s bulky products are sold out of the yard 
and Mr Hunt says bar codes cannot be attached easily to 
these and scanned at point-of-sale. He says the company 
has integrated GS1 bar codes into the labelling of products 
wherever appropriate.

No scanning on 7% of GS1 bar codes

sectors. Similar GS1 New Zealand studies have previously 

bar code as well as GS1). Store bar codes (non-GS1) were 

would not scan at all.

Rural retailers to 
reap GS1 benefits 

Some suppliers embrace bar codes

Big and competitive

New Zealand with a large proportion of their 
production inputs, through stores in provincial towns 
and rural centres.

services all forms of livestock farming, horticulture and 

stores focussed mainly on supply to dairy producers.

across a broad range of categories from agricultural 
chemicals and animal health products, to fencing and 
irrigation, to tools and clothing, to seed, fertiliser and 
fuel. Many suppliers have relationships with all retailers.

retailers competing for the custom of farmer and 
grower clients in many districts. O"cial statistics show 
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farm animal nutrition with an awareness of its role in supporting the 

everywhere, the performance of our industry is absolutely critical 
for continuity of food supply, and for things like food safety and 

of dry dog biscuits for working dogs.

important and will become more so as developing countries become 
wealthier and demand for animal based proteins in foods such as 
dairy products, beef, chicken, pork and lamb increases along with a  

packaged and branded products that range from Moozlee calf feed, 
to Peck’n’Lay poultry pellets, to Champ Max Biscuits for dogs, to 
Sweetfeed for horses.

in the early years with bran and pollard sold as stockfeed as a sideline 

the largest purchasers of New Zealand-grown feed grain, has a new 

decades in the processes of grinding grains and mixing to produce 
mash, or using a press to make pellets, the understanding of animal 

to develop in terms of balancing di!erent grains, vegetable proteins 
and vitamin and mineral supplements, to the nutritional requirements 

a team of animal nutritionists who provide technical advice on most 
aspects of animal production including feed management, disease 
control and husbandry. 

Extreme Gear is the local distributor of CamelBak hydration 
packs – back packs with built-in water storage and a hands-free 

worlds of military equipment and outdoor adventure sports.  

the New Zealand Army with the best gear available for 

the Army that includes new body armour, helmets and 

CamelBak military packs are well and truly “solider proof”, says 

and made to handle anything … being thrown in and out 
of trucks, dropped from heights, worn on long marches and 
anything else that can be thrown at them.”

Army particularly liked the ability of CamelBak to be carried by 

packs quite a punch – CamelBak, with its hydration system, 
carrying capacity and reliability, is the pack of choice in the 
United States Military and in other armies worldwide.

and sunglasses certified as being able to withstand bomb 

up a manufacturing plant south of the border to meet 
requirements for the supply of ballistic eyewear to the US 
Military. “As each batch is made, samples are plucked out at 

Military packs and eyewear are at the extreme end of an 
Extreme Gear range that is all about equipping people for 
arduous and risky activities, be it patrolling in hostile territory, 
hiking in the New Zealand bush or riding a dirt bike in noisy 
and exhilarating competition.

Zealand distribution rights for CamelBak were acquired. Mr 

response to developments in design and durability, 
and the general growth of 
hiking, mountain biking and 
other outdoor adventure 
activities. Extreme Gear 
now o!ers an extensive 
range of CamelBak packs to 
suit virtually any pursuit.

distributes six product lines 

nutritional products for 
sportspeople (under 

and Carboshotz 

says Extreme Gear 
supplies more 

and outdoor goods 
retailers, and cycle 
and motorcycle 
stores throughout 
New Zealand.

Most of the products 
are imported with GS1 
bar coding already on their 
packaging or labels.  Mr 

become a GS1 member to 
ensure it puts the right bar codes 
on a new range of CamelBak 
water bottles soon to be o!ered 
through supermarkets within both 

Enterprises groups.

Gear for extremely active Nutrition 

www.nrm.co.nz www.extremegear.co.nz
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Believe it or not that’s our 
version of water-cooler talk.

OK, so we get pretty excited about software audit solutions. 

But in business the little things matter. Like being able to 

keep track of a license agreement… and avoid buying 50 new 

copies of your operating system… or business applications… 

or both. That’s where we come in. Our software audit 

solutions can help capitalise on your compliance obligations 

– working with you to manage risk, service levels, project 

investment and could even reduce your costs. So, instead of 

just meeting compliance objectives, let us help you turn 

them into opportunities. To find out more, visit us at 

gen-i.co.nz/solutions today.

We’re all about outcomes. 

We just happen to use technology to bring them about. 

| Enterprise Content Management

| Software Licensing and Tracking

| Business Consulting  
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Bruce Pollock
GS1 New Zealand Territory Manager – 
South Island

T

M 021 711 070

E bruce.pollock@gs1nz.org

with members throughout the 

Vijay Todkar
GS1 New Zealand Territory Manager - 
Taupo North 

T 

M 021 711 169

E 

with members from Taupo 

Tim Doherty
GS1 New Zealand  Verification Services 
Manager

T 04 494 1066

E

responsibility for managing 

Rena Kinney
GS1 New Zealand Membership 
Services Administrator (aka “Director of 
First Impressions”)

T

E rena.kinney@gs1nz.org

of contact for members either 

Wellington office.  

Questions? Please contact the GS1 New Zealand team

Anztel  

Catlins Honey 

 

Petit Cafe

Quality Safety

Queenstown Lakes District 
Council

Tasman Brewing Company

The Popcorn Factory 

Volcanic Earth 
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